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Specific Consumer Behaviors Determining Whether a Business Model Produces the Results an Advertiser Wants
To evaluate a business model, you need to examine consumer behavior, which is always related to the customer's decision (why, what, how, and when). If you adopt this fact in an online environment, a successful business model will click more on the site and increase your brand's visibility online. A successful business model always leads to higher sales, and ultimately to a higher brand (brand loyalty, popularity, relevance, and perception of quality), favorable language, and a leading position in the market. 
[bookmark: _GoBack]To better understand consumer behavior, we will use the Basic Decision Model (EKB model): The first step is to identify the problem. Identification of the problem is very important because it enables one to understand what needs to be done. Consumers are motivated to solve problems or fulfill needs. In the case of Mednet which was started with three targets which are to provide medical information based on science to a nonprofessional audience, to provide the information for free, and get profits from advertisements: People visit the site when they are ill or have some health problems. They are therefore looking for more information concerning health (step 2) so that they can make decisions. However, at this point, you can divide the Mednet audience into two separate groups. One type of customer only wants to browse the site to find general information, while another type of customer needs quick assistance to solve their acute health problems.  The customer enters the next stage called "information evaluation". In the next stage, he compares different services, products, and other brands to make a decision (step 3) and finally evaluates his decision (step 4). Moreover, it is about purchasing drugs, which will increase sales revenue, and is the main goal of a successful business model. 

